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Out of the

Museum Bubble
How to get involved
in a societal
discussion through
social media
campaign?

#SoilSelfie campaign
created together with
three Finnish
environmental
organizations

1. Engage with new audiences
in social media

2. Broaden the impact of our
soil-related exhibition

3. Use collaborations to
improve the content of the
campaign
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Starting point: Soil Matters exhibition

Pictures from the exhibition space, Paavo Lehtonen
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Picture from the exhibition space, Paavo Lehtonen
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We combined our
forces with three
environmental e Expanded our resources
organizations to create better content
e Access to new audiences

e Offered a softer human-
interest approach to a
scientific topic

e Common ground




Designmuseo Designmuseet Design Museum

Our aims for the
#SoilSelfie campaign

* Reach new environmentally
engaged audiences with the
Soil Matters exhibition

* Create a more visible role
for the museum in the
ongoing discussion

* Achieve a stronger hold on
Twitter users

' N 6 * Test new approaches on

social media marketing

[llustration from the Soil-campaign / Sanni Kareniemi
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There are more
organisms in a
handful of healthy
soil than there are
people on Earth!

E

only 60 crops

Lisaa tahan tarvittaessa tunnistetietoja

soil organisms

immune system

#SoilSelfie
hashtag and
information
cards

e Soil-related facts /
personal connection

¢ VVisual and more
shareable content

e \/ersatility through
channels
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The results in Instagram?

#SoilSelfie was used in
over 100 feed posts +
numerous story shares

@Designmuseo fi

* 6 posts with the reach of
36 400 (+130%)

* Interactions 1 200 (+73%)

Campaign partners
* 19 posts

e Reach 7000

* |nteractions 1 050

Don’t spoil the soil

Happy
#World5oilDay
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MMM & @mmm_fi - 26. marrask. 2020
@ Ka&si pystyyn! Kuinka moni ajattelee ulkoillessaan jalkojensa alla olevaa
#maaperd'a? No, en minakaan, mutta kylla kannattaisi, kirjoittaa @eunikkola

@mmm_fi. Ainakin kerran vuodessa on hyva pohtia omaa suhdettaan T h e re S u It S i n TWitte r ?

maaperaan. #SoilSelfie Lue koko blogi: bit.ly/39jlluk

LA #SoilSelfie was used in
" 500 tweets/re-tweets

itseensa ja
hillitsemaan

[ ]
@DesignmuseoFl
[ ] [ ] [ ]
e 7 original tweets with the
n Outi Silfverberg“@osi.l.fve_rber_g-_1.j<.3uluk4 2.020 .
Massteeseeni ityvat sinaki etk jasammlen pehmeycens reach of 9 000

metsamaan tuoksua. #SoilSelfie, koska maapera kannattelee elamaa.

nessling.ﬁ/oi\—at—risk/Z... " ° 7 2 m e nt i o n s
~

Kourallisessa

hyvinvoivaa maata Campaign partners

on enemman elidita

kuin ihmisia e 75 tweets

maapallolla!

3& e Reach 54 500

Q 4 T 20 Q s3

>

.
Ympiéristétiedon foorumi ¥ ja 3 muuta

S 150 Q 40

>
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m llkka Herlin 000
- . i @IllkkaHerlin
Satu Hassi @ @satuhassi - 21t

#WorldSoilDay meni jo eli myShassd mutta kumminkin #SoilSelfie: min3, - #SollSelfie Maasta olen tullut, maaksi olen tuleva. Siindg ———
komposti ja talikko. Ekan kompostini perustin melkein 40v sitten. 1985 vélissa tyoskentelen kaikin keinon planeetan elamaa
ekassa Treen valtuuston kokouksessani tein aloitteen kunnallisesta yllépitdvan maaperan ja monimuotoisuuden puolesta.
orgaanisen jatteen kompostoinnin kokeilusta. Arvatkaa, naurettiinko. Se on samalla vesist6- ja ilmastotyota. Ja taitaa se tyd

jatkua kuoleman jalkeenkin #mikrobit #CarbonAction

#ltameri

- Yle Luonto @yleluonto - 5. jouluk.
Tan33n on maailman #maaperapiiva. Kiitos heille, jotka saappaidemme alla

#3v3 ; I 6 - . -
pitavat huolta ekqsysteemmme hyvinvoinnista! Millainen suhde sinulla on ™ Riku Rantala® @rikurantala - 23t 600
maahan? #soilselfie #maapera

Viime viikon #SoilSelfie-kampanja ja #WorldSoilDay kiinnittdd huomiota
mm. siihen, ettd nykyisillda maankayttotavoilla #maapera ei valttamatta pysty
en3a kuin 60 satoon! Kuvassa oma kaupunkllamen maaperasuhteeni,
kotikompostori. | \G_ @ gSaatio @DesignmuseoF| #soilatrisk

Lieroja, karhukaisia, hyppyhantaisid — maan katkdissa kuhisee ruuhkaksi ...
Maaperan eliét ovat pienid, mutta tarkeita.

& ylefi
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of the Earth's

biodiversity is
found in the soil.

Design Museum, press 14.9.2018

Why did it work?

Together we reached a larger
audience base different from
our usual followers

Content is the king!

Timed the campaign to a
topical theme, the World Soil

Day (Dec 5) and the Soil
Matters exhibition

Offered an easy way for the
audience to take part and to
influence

Not only on social media
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Minni Soverila

Communications Specialist

immune

Social media, events
+358 45 197 3003

minni.soverila@designmuseum.fi




