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Out of the
Museum Bubble
How to get involved
in a societal
discussion through
social media 
campaign?

#SoilSelfie campaign
created together with
three Finnish
environmental
organizations

1. Engage with new audiences
in social media 

2. Broaden the impact of our
soil-related exhibition

3. Use collaborations to 
improve the content of the
campaign
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Pictures from the exhibition space, Paavo Lehtonen

Starting point: Soil Matters exhibition
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Picture from the exhibition space, Paavo Lehtonen
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#SoilSelfie campaign 2020

We combined our
forces with three
environmental
organizations

•Expanded our resources
to create better content

•Access to new audiences

•Offered a softer human-
interest approach to a  
scientific topic

•Common ground
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• Reach new environmentally 
engaged audiences with the 
Soil Matters exhibition

• Create a more visible role 
for the museum in the 
ongoing  discussion

• Achieve a stronger hold on 
Twitter users 

• Test new approaches on 
social media marketing
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Illustration from the Soil-campaign / Sanni Kareniemi

Our aims for the
#SoilSelfie campaign
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•Soil-related facts / 
personal connection

•Visual and more
shareable content

•Versatility through
channels

Lisää tähän tarvittaessa tunnistetietoja
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#SoilSelfie 
hashtag and 
information
cards
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The results in Instagram?

#SoilSelfie was used in 
over 100 feed posts + 
numerous story shares

@Designmuseo_fi
• 6 posts with the reach of 

36 400 (+130%)
• Interactions 1 200 (+73%)

Campaign partners
• 19 posts
• Reach 7 000
• Interactions 1 050
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The results in Twitter?

#SoilSelfie was used in 
500 tweets/re-tweets

@DesignmuseoFI
• 7 original tweets with the

reach of 9 000
• 72 mentions

Campaign partners
• 25 tweets
• Reach 54 500

Design Museum, press 14.9.2018
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Why did it work?

Together we reached a larger 
audience base different from 
our usual followers

Content is the king!

Timed the campaign to a 
topical theme, the World Soil 
Day (Dec 5) and the Soil 
Matters exhibition

Offered an easy way for the 
audience to take part and to 
influence

Not only on social media

Collections

Design Museum, press 14.9.2018
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